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EMI had undergone a period of change and restructuring. 
The main objective was to achieve a consistent global 
image and branding. Previously with no clear guidelines, 
free interpretation of the EMI logo led to many different 
styles with no clear system.

The key challenge for any global brand is always rooted 
in the consistency of design and brand messaging; our 
work with EMI addressed and solved this issue for the 
company and yielded a vital new understanding of the 
company’s internal communications structure.

For this newly restructured company, the EMI logo was 
slightly modified to remove the key line making it more 
contemporary whilst aiding legibility when reproduced 
at a small size.
 
We consolidated all the different logos into one global 
communications system that was consistent across all 
EMI’s companies and divisions. A public facing EMI logo 
was partnered with a series of internal B2B variations 
depending on the 42 country and 12 divisions.

We devised a family tree to help communicate the new 
structure and how individual regions and marketing 
divisions were represented. This helped illustrate that 
all EMI Music regions and companies were part of the 
same naming structure.

Create a consistent global 
image with a clear overarching 
brand guideline system

A revelation! 
Joyous clarity

A complete understanding 
of the company structure

Challenge ResultsSolution
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We are members of the Design Business Association,
which exists to promote professional excellence and to
build productive partnerships between commerce and
the design industry. The aim is to champion effective
design that improves the quality of people’s lives.

We are committed to the DBA principles

1   Best practice to achieve effective design solutions to better our clients’ business
2  Competence in providing measurable value for our clients’ investments
3  Professional indemnity
4  Accurate and clear financial reporting
5  Continuing professional development of staff
6  Confidentiality and professionalism
 
For further information on the DBA
please call John Scarrott on 020 7251 9228
dba.org.uk
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01379 783048
www.design-dialogue.co.uk
tweet @studiodialogue

Sarah Parris
sarah@design-dialogue.co.uk

design dialogue
Willow Byre
The Common
Mellis
Suffolk
IP23 8EF

Studio Parris Wakefield Ltd T/A design dialogue
Registered in England and Wales
No. 4481594 VAT No. 778 6844 56
85 Frampton Street London NW8 8NQ
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